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Competitive Events

The centerpiece of DECA’s International Career
Development Conference is the international level
competition featuring state-level winners in DECA’s
36 substantive areas of competitive events. Events
include 11 individual series events such as Retail
Merchandising and Apparel and Accessories
Marketing, 5 management team decision making
events such as Financial Services Management and
E-commerce Management, 10 team events such as
the Food Marketing Research Event, 4 business man-
agement and entrepreneurship events, 3 marketing
representative events such as the Technical Sales
Event, and three special activities, the DECA Quiz
Bowl, the 7 UP Challenge (Web design) and the
Virtual Business Challenge (online business simula-
tion).

During ICDC, participants in competitive events
will take tests and appear before judges for role-
playing and project presentations. Finally, winners
are called to the stage at the gala Grand Awards
Ceremony to be recognized and to receive their tro-
phies. At International CDC, the skills and hard
work of DECA members are on display for all to see.

Leadership Training

Much of the energy generated at
ICDC is produced in several interac-
tive Leadership Development
Academies—one for the general
membership and one for DECA state
officers. The academies are facilitated
by leadership experts who help

| DECA members develop their leader-
ship skills, network and have fun
doing it.

A leadership program is also held
for noncompeting DECA members
who are graduating seniors—the
Senior Management Institute. This
12-hour institute serves as a bridge to
college and real-world careers.

New Advisor Academy

Any chapter advisor with three or fewer years of experience will find this ses-
sion to be a treasure trove of professional advice for starting a DECA chapter.
These new advisors then join other advisors at the next day’s Advisor Academy.

Advisor Academy

The Advisor Academy teaches basic chapter management skills and how to
integrate DECA activities into the curriculum. Advisors learn about chapter
organization, motivating and recruiting students, time management, using com-
petitive events and more. This is a great forum for networking and sharing.

About DECA

DECA is a co-curricular,
student-centered education-
al organization. For more
than 55 years, DECA's mis-
sion has been to enhance
the education of students interested in marketing, management
and entrepreneurship.

Working in partnership with the education and business com-
munities, DECA’s goal is for all of its student members to devel-
op a “Career Success Kit” to carry into their business and per-
sonal lives after graduation, one that includes:

* career competencies,

e job skills,

e leadership abilities,

e an understanding and appreciation of civic
responsibility, and

e ethical values.

To accomplish this, DECA uses workplace training, chapter
projects and its Competency-based Competitive Events Program.
DECA emphasizes academic and vocational excellence and
helps to demonstrate the direct relationship between marketing
education and the real needs of business and industry.

DECA provides teacher-advisors with supplemental programs
and activities, including built-in ladders of measurement. DECA
also supplies an opportunity for on-the-job training so that
members can put into practice the concepts learned in the
classroom. In short, DECA enriches each student’s academic
experience and life skills.

Stock Market Game/DECA Investment Institute

DECA chapter teams have participated in the Stock Market Game
Challenge during the school year. Sixty-four of those teams are eli-
gible for this 2-day Investment Institute. The top 16 teams present
portfolios and defend their investment decisions vying for cash
awards and recognition.

Workshops

An array of informative workshops is offered geared to DECA advi-
sors, school administrators, other education professionals and busi-
ness supporters. Subjects include professional development, mar-
keting techniques, inventive projects and new DECA initiatives.

National Officer Campaigning and Elections

Dozens of candidates caucus with hundreds of voting delegates
for one of the five positions on the National Officer Team.
Candidate screening, caucuses, campaign speeches, campaign
booths and state delegate campaigning make for a spirited race.




